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Internet and intranet technol ogies offer tremendous opportunitiesto bring
learning into the mainstream of business. E-Learning outlines how to develop an
organization-wide learning strategy based on cutting-edge technol ogies and
explains the dramatic strategic, organizational, and technology issuesinvolved.

Written for professionals responsible for leading the revolution in workplace
learning, E-L earning takes a broad, strategic perspective on corporate learning.
Thiswake-up call for executives everywhere discusses:

* Requirements for building aviable e-learning strategy

» How online learning will change the nature of training organizations

» Knowledge management and other new forms of e-learning

Marc J. Rosenberg, Ph.D. (Hillsborough, NJ) is an independent consultant
specializing in knowledge management, e-learning strategy and the reinvention
of training. Prior to this, he was a senior direction and kowledge management
field leader for consulting firm DiamondCluster International .
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business. E-L earning outlines how to develop an organization-wide learning strategy based on cutting-edge
technologies and explains the dramatic strategic, organizational, and technology issues involved.

Written for professional s responsible for leading the revolution in workplace learning, E-Learning takes a
broad, strategic perspective on corporate learning. Thiswake-up call for executives everywhere discusses:
 Requirements for building a viable e-learning strategy

» How online learning will change the nature of training organizations

» Knowledge management and other new forms of e-learning

Marc J. Rosenberg, Ph.D. (Hillsborough, NJ) is an independent consultant specializing in knowledge
management, e-learning strategy and the reinvention of training. Prior to this, he was a senior direction and
kowledge management field leader for consulting firm DiamondCluster International.

E-Learning: Strategiesfor Delivering Knowledge in the Digital Age By Marc J. Rosenberg
Bibliography

- Sales Rank: #857235 in Books

- Published on: 2000-11-16

- Original language: English

- Number of items: 1

- Dimensions: 9.30" h x .92" w x 6.40" |, 1.46 pounds
- Binding: Hardcover

- 344 pages

¥ Download E-Learni ng: Strategies for Delivering Knowledge in ...pdf

@ Read Online E-Learning: Strategies for Delivering Knowledge ...pdf



http://mbooknom.men/go/best.php?id=0071362681
http://mbooknom.men/go/best.php?id=0071362681
http://mbooknom.men/go/best.php?id=0071362681
http://mbooknom.men/go/best.php?id=0071362681
http://mbooknom.men/go/best.php?id=0071362681
http://mbooknom.men/go/best.php?id=0071362681
http://mbooknom.men/go/best.php?id=0071362681
http://mbooknom.men/go/best.php?id=0071362681

Download and Read Free Online E-L earning: Strategiesfor Delivering Knowledgein the Digital Age
By Marc J. Rosenberg

Editorial Review

Review

"If thereis any reason to fear e-learning, it's that we will fail to understand why we are doing it. This book
combines the right amount of reflection on why with a heavy dose of sound advice about how to. It hasalot
in common with it's subject. It's just what we need just in time." -- John W. Cone-Vice President, Dell
Learning, Dell Computer Corporation

"Marc Rosenberg has nailed it. He surfaces the issues, realistically describes alternatives and operationalizes
what atrue e-learning strategy is. Good cases. Good ideas. Good writing. Y ou need this book!" -- Gloria
Gery, Consultant in Performance Support and Learning

"Marc Rosenberg is one of the key thinkers in the ever changing world of learning and technology. This
book offers a pragmatic and powerful set of resources for any organization walking the sometime slippery e-
learning pathway." -- Elliott Masie-President, The MAS E Center

Rosenberg's vision and advice will guide corporate leadersin harnessing the power of e-learning. | will share
this book with my colleagues. -- Pat Kelly, Vice President, People Development, AT& T Wireless Services

From the Back Cover
The first strategy book on developing organization-wide, online learning

Learn what companieslike AT& T, Cisco Systems, Dell Computer, IBM, Lucent Technologies, Merrill
Lynch, Prudential, and U S West and others have accomplished with e-learning

Itisn't just the promise of impressive technology that is driving people to e-learning. Businesses need to get
rapidly changing information to large numbers of people faster than ever. They need to lower the overall
costs of creating aworkforce that performs faster and better than the competition, and they need to do this
around the clock. It's no longer a question of whether organizations will one day implement online learning,
but whether they will do it well.

Most organizations that need to train their employees are experimenting with some form of Web-delivered
learning. But most organizations have focused on the technological challenges, buying the right software,
getting enough bandwidth allocated for Web-based training, designing courseware, etc. These are important
first steps but the larger strategic issues remain unsolved: how to make e-learning part of the daily work
culture, and fully implement its power. E-Learning is the first book in this exciting new field that addresses
not just the technological challenges of Web-based training and knowledge management, but how to develop
a comprehensive organization-wide learning strategy.

Author Marc Rosenberg discusses the technological issues but more importantly, assesses the dramatic
strategic, organizational, and political issues involved in the process of making e-learning areality. Written
for professionals responsible for leading the revolution in workplace learning, E-Learning takes a broad,
strategic perspective on corporate learning. This wake-up call for executives everywhere discusses:
*Requirements for building aviable e-learning strategy

*How e-learning will change the nature of training organizations

*Knowledge management and other new forms of e-learning



E-L earning explains the basic principles of a comprehensive Web-based |learning strategy ?how to link your
organization’s Web sites, Web-based training, courseware, and all the other components of online learning.
With an underlying focus on the "why"?and not just the "how"? Rosenberg provides a roadmap for growing
and sustaining an e-learning culture that’ s based on twenty years of observations, best (and worst) practices,
and conversations with leadersin the learning technology fields. Divided into three parts, E-Learning offers
an essential balance between building great e-learning (design and technology issues) and implementing it
(acceptance and support issues). Within each chapter, examples illustrate many key components of an
effective e-learning framework.

Unlike other technol ogy-focused guides to Web-based training, E-Learning is the first book that tackles the
overarching strategic issues?problems facing any organization experimenting with the tremendous promise
of Web-based |earning and knowledge management.

"The biggest growth in the Internet, and the area that will prove to be one of the biggest agents of change,
will bein e-learning." ?John Chambers, CEO, Cisco Systems

"Marc Rosenberg is one of the key thinkers in the ever-changing world of learning and technology. This
book offers a pragmatic and powerful set of resources for any organization walking the sometimes dlippery
e-learning pathway." ?Elliott Masie, President, The MASIE Center

"If there is any reason to fear e-learning, it's that we will fail to understand why we are doing it. This book
combines the right amount of reflection on why with a heavy dose of sound advice about how to. It hasalot
in common with it's subject. It's just what we need, just in time." 2John W. Cone, Vice President, Dell
Learning Dell Computer Corporation

"Marc Rosenberg has nailed it. He surfaces the issues, realistically describes alternatives and operationalizes
what atrue e-learning strategy is. Good cases. Good ideas. Good writing. Y ou nheed this book!" ?Gloria
Gery, Consultant in Performance Support and Learning

"Dr. Rosenberg's vision, coupled with the useful advice peppered throughout his book, will guide corporate
leaders of learning as we strive to harness the power of e-learning for the benefit of our people and our
businesses. | intend to share the book widely with my business colleagues and professional associates." ?Pat
Kelly, Vice President, People Development, AT& T Wireless Services

About the Author

Marc J. Rosenberg is an independent consultant specializing in knowledge management, e-learning strategy,
and the reinvention of training. Prior to this, he was a senior direction and kowledge management field leader
for consulting firm DiamondCluster International. A popular presenter with over two decades of experience
in thefield, Dr. Rosenberg is also aformer president of the International Society for Performance
Improvement. He livesin Hillsborough, NJ.

Users Review
From reader reviews:
Agnes Shivers:

Have you spare time for just a day? What do you do when you have considerably more or little spare time?
Sure, you can choose the suitable activity to get spend your time. Any person spent all their sparetimeto
take a move, shopping, or went to typically the Mall. How about open or perhaps read a book allowed E-
Learning: Strategies for Delivering Knowledge in the Digital Age? Maybe it isto be best activity for you.



Y ou realize beside you can spend your time along with your favorite's book, you can smarter than before. Do
you agree with their opinion or you have other opinion?

Clarence Bowen:

This book untitled E-Learning: Strategies for Delivering Knowledge in the Digital Age to be one of severa
books this best seller in this year, that's because when you read this guide you can get alot of benefit onit.
You will easily to buy this book in the book retailer or you can order it by means of online. The publisher of
the book sells the e-book too. It makes you more easily to read this book, as you can read this book in your
Smartphone. So there is no reason to you to past this guide from your list.

Mathew Jones;

Y our reading 6th sense will not betray you, why because this E-Learning: Strategies for Delivering
Knowledge in the Digital Age guide written by well-known writer who knows well how to make book that
can be understand by anyone who have read the book. Written within good manner for you, still dripping wet
every ideas and publishing skill only for eliminate your own personal hunger then you still skepticism E-
Learning: Strategies for Delivering Knowledge in the Digital Age as good book but not only by the cover but
also through the content. Thisis one reserve that can break don't evaluate book by itsinclude, so do you till
needing an additional sixth sense to pick this!? Oh come on your reading sixth sense already alerted you so
why you haveto listening to an additional sixth sense.

Ronald Kleiman:

Y ou can find this E-Learning: Strategies for Delivering Knowledge in the Digital Age by browse the
bookstore or Mall. Only viewing or reviewing it might to be your solveissue if you get difficulties to your
knowledge. Kinds of this guide are various. Not only simply by written or printed but in addition can you
enjoy this book by simply e-book. In the modern erajust like now, you just looking of your mobile phone
and searching what your problem. Right now, choose your own ways to get more information about your
publication. It is most important to arrange yourself to make your knowledge are still change. Let'stry to
choose right ways for you.
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